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[ 
We examine the relative impact the interaction between the level of construal and the 

dimensions of psychological distance has on shaping consumer perceptions, attitudes, and 
behaviors. Furthermore, we seek to identify whether such differences arise due to differing 

dimensions of PD or other methodological variables.  

] 
Construal Level Theory (CLT) was originally proposed by Liberman and 
Trope (1998), and is an account of how psychological distance influences 
individuals' thoughts and behavior. Construal level is the degree of abstractness 
at which a person perceives an event or issue (Liberman, Sagristano, & Trope, 
2002; Liberman & Trope, 1998; 2008). For example, an individual might think 
about an upcoming conference in either a high- or low-level manner. They 
could abstractly construe it as an opportunity to network with people in their 
field (i.e., high-level construal) or more concretely perceive it as time spent 
attending sessions on topics that will enable him to identify possible 
researchers who have similar research interests and possible coauthors (i.e., 
low-level construal). Since the emergence of CLT over twenty years ago, there 
has been a groundswell of empirical research testing the tenets of this theory 
that spans many disciplines. This is important, because how an individual 
construes information about an event or issue, and perceives his or her 
distance from it, can affect that person’s judgments (Bar-Anan, Liberman, & 
Trope, 2006; Trope & Liberman, 2010), evaluations (Malkoc, Zauberman, & 
Ulu, 2005; Trope & Liberman, 2000; 2010), and behavior (Eyal et al., 2009; 
Trope & Liberman, 2010). 
 

Psychological distance is an individual’s perception of how close or far they are 
from an event or issue. Psychological distance may be characterized in terms 
of temporal distance (when an event will occur), spatial distance (where an 
event occurs), social distance (who is affected by the event), and hypothetical 
distance (the likelihood of the event occurring) (Trope & Liberman, 2010). For 
example, there is greater temporal distance in considering a trip that will 
occur in six months than in considering a trip that will occur in three days. 
Research has identified other dimensions of psychological distance, including 
informational distance (i.e., knowledge a consumer possesses about decision 
options), affective distance (i.e., the emotional intensity of the decision 
context), experiential distance (i.e., a consumer’s degree of direct experience 
with an event or issue), and perspective distance (i.e., a consumer’s 
commitment level to the decision process) (Fiedler, 2007). CLT suggests that 
more favorable attitudinal and behavioral outcomes are obtained when 
information presented to message recipients is construed at a level that is 
congruent with their perceived distance from the target event or issue (Bar-
Anan et al., 2006). 

Construal Level Theory  

This meta-analytic study quantitatively summarizes available findings in this 

domain to help build consensus about whether differences between construal 

level (abstract versus concrete) and psychological distance (far versus near) 

impact consumer responses to messages. Furthermore, we seek to identify 

whether such differences arise due to differing dimensions of PD or other 

methodological variables. We also examine the relative impact the interaction 

between the level of construal and the dimensions of psychological distance has 

on shaping consumer perceptions, attitudes, and behaviors.  
 

 

Our current meta-analytic database consists of 410 effect sizes representing 225 

studies from 113 unique manuscripts culled from 631 published and unpublished 

academic journal articles and conference proceedings identified via standard 

meta-analytic search techniques (c.f., Iyer et al., 2018). Initial summary results 

from the random-effects meta-analysis confirm the positive effect congruency 

between construal level and psychological distance has on attitudes (k = 192; 

rattitudes = 0.23), behaviors (k = 122; rbehaviors = 0.28) and intentions (k = 96; rintentions = 

0.22). Of the 225 independent studies that constitute our current meta-analytic 

dataset: 84% examined student subjects, 97% included mixed-gender subjects; 

and 53% made use of foreign (non-U.S.) subjects.  

To better understand differences in consumer responses to messages of varying 

construal level/psychological distance congruence, numerous potential 

moderating variables were coded, including which dimensions of psychological 

distance (temporal, social, hypothetical, and spatial) were explicitly manipulated 

in the original studies. Further, since we believe that respondents may perceive 

varying dimensions and levels of psychological distance in experimental stimuli 

that are not explicitly manipulated by the researcher (Ein-Gar & Levontin, 2013), 

we have also coded dimensions of psychological distance (temporal, social, 

hypothetical, spatial, informational, and affective) that we can impute based on 

the decision scenarios presented to respondents. The valence of decision context 

is also coded as positive, negative, or neutral/mixed (Reitsma-van Rooijen, 

Semin, & van Leeuwen, 2007). Among the observed psychological distance 

manipulations; 57% manipulated temporal distance, 24% spatial distance, 19% 

social distance and 4% manipulated hypothetical distance (percentages add to 

greater than 100% because some studies actually manipulated multiple 

dimensions of psychological distance). 

The Study 

Psychological Distance 

Analysis & Results 

Initial results from the random-effects meta-analysis confirm the positive effect congruency between 
construal level and psychological distance has on attitudes, and intentions.  [ ] 
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