
Lonely consumers can develop maladaptive relationships with 
technology, suffering from disorders like nomophobia (fear of 
being without a mobile phone). A cross-national dataset and two 
lab experiments reveal that individuals most likely to 
experience loneliness are more nomophobic, leading to 
downstream consumption consequences like choice of brand.

Abstract

Smartphone Reliance 
• Consumers think of smartphones as virtual friends and 

feel anxious about losing them (Fullwood et al., 2017).
• Smartphone provides comfort in times of distress 

(Melumad & Pham, 2020).
• The overreliance on smartphones can give rise to 

nomophobia: “the fear of not being able to use a 
smartphone or the services it offers” (Yildirim & Correia, 
2015).

Lonely Consumers May Be At Greater Risk
• Loneliness can trigger overreliance on technology as a 

type of compensatory behavior (e.g., Pickett & Gardner, 
2005; Mandel et al., 2017).
• Loneliness can be caused by predisposition, such 

as attachment styles, or external factors such as 
social situations (Perlman & Peplau, 1981; DiTommaso et 
al., 2003).

Introduction

H1:   Lonely consumers have higher nomophobia

H2:   Nomophobia explains the link between  
loneliness and consumer behaviors that  
ensure smartphone connectivity
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Participants
1523 individuals (69% women, mean age = 27.04)

Design and Materials
Archival data from a public dataset (IJzerman et al., 2018):

• IV: Attachment styles (Fraley et al., 2000)
• DV: Nomophobia scale (Yildirim & Correia, 2015)

Results
Ps who scored high on anxiety but low on avoidance reported 
the highest level of nomophobia (p = .037).

Study 1: Attachment Styles and Nomophobia

summer.kim@ku.edu

Participants
145 MTurk workers (48% women, mean age = 36.69)

Design and Materials
• One-factor two-level study (IV: Lonely vs. Control)

• Manipulated with a writing task (Maner et al., 2007)
• DV: Nomophobia scale (Yildirim & Correia, 2015)

Results
Lonely (vs. control) Ps were more nomophobic (p = .011).

Study 2: Manipulated Loneliness and Nomophobia

Participants
275 undergraduates (58% women, mean age = 20.31)

Design and Materials
• 2 (DV: Willingness to Pay for Network) × 2 (IV: Lonely vs. 

Control)
• Loneliness manipulation was the same as study 2
• Ps saw a map showing network coverage for two hypothetical 

cellphone networks; indicated highest amount they were 
willing to pay per month ($0-$150 slider; $10 increments) 

Results
Lonely Ps were willing to pay more for the better network than 
control participants; amount willing to pay did not differ for the 
worse network (p = .049); this was explained by nomophobia 
(95% CI [-3.02, -.03]).

Study 3: Nomophobia Predicts Purchase Decisions
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• Not Being Able to Communicate
“If I did not have my smartphone with me, I would be 

anxious because I could not keep in touch with my   
family and/or friends.” 

• Losing Connectedness
“If I did not have my smartphone with me, I would be 

uncomfortable because I could not stay up-to-date 
with social media and online networks.”

• Not Being Able to Access Information
“I would feel uncomfortable without constant access 

to information through my smartphone.” 
• Giving Up Convenience

“If I could not use my smartphone, I would be afraid of 
getting stranded somewhere.”

Nomophobia Scale: Subscales and Examples

Hypotheses
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