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Both ample empirical literature on beauty-related stereotypes and our lay belief

suggest that gorgeous people obtain preferential treatment. However, our findings

suggest that physical beauty might not be as important as people believe it to be

for their own social success. Whereas most people predict themselves to be more

attractive as a friend when they are good-looking (vs. average- or below-average-

looking), at least 40%, and in many cases more than half of the participants in our

studies did not choose the more physically attractive individual as a potential

friend/coworker.

Abstract

Experiment Design:
2 (judgment type: prediction vs. preference) x 2 (friend-making vs. project group) 
between-subjects design.

Findings:
(1) No interaction
(2) Only main effect of judgment type

Study 1

Experiment Design:
2 (judgment type: prediction vs. preference) x 3 (gender: control vs. same-sex vs. 
opposite-sex) between-subjects design.

Findings:
(1) No interaction
(2) Only main effect of judgment type

Study 2
Experiment Design:
Realistic speed-friending context. 
(1) Participants in the prediction condition were asked to rate the attractiveness of 
each of the two photos of themselves, and then choose one for their profile. 
(2) Participants in the preference condition were asked to choose between two 
profiles presumably created by earlier participants. Both profiles were described 
on several dimensions, but only differed on the last dimension—attractiveness 
ratings (said to be produced by a reliable computer algorithm), with one rated as 
more attractive than 30-50% of the users, the other more attractive than 70-100% 
of the users.

Study 4

Despite ample empirical literature showing that gorgeous people obtain
preferential treatment, and our everyday experiences that reinforce
such beliefs, our findings suggest that physical beauty might not be as
important as people believe it to be for their own social success.

ConclusionsExperiment Design:
(1) In the prediction condition, participants predicted whether others would 
choose to make friends with them if they were good-looking or average-looking.
(2) In the preference condition, participants indicated whether they would choose 
to make friends with a good-looking individual or an average-looking individual.

Moderator: Self-attractiveness

Findings:
(1)Main effect of judgment type
(2)Moderating effect of self-attractiveness 

Study 3

Figure 1. Study 1 (Main Effect)

Hypotheses Development
Bias in estimation of the importance of physical attractiveness

Participants judge the physical attractiveness to be more important when 
predicting others’ likelihood to befriend with themselves than when deciding 
which one of the others they want to befriend with.
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Figure 2. Study 2 (Main Effect)

Figure 3. Study 3 (Main Effect)

Figure 4. Study 4 (Main Effect)
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